
 

 

JOB DESCRIPTION 

Job Title:   

 
Communications and Public Relations 

Officer 

Organization: IFAGE International Organization 

Location: [Siaya, Kenya] 

Reports To: Executive Director / Programs Coordinator 

Employment Type: [One Year, Renewable Contract] 

Deadline for 

Application: 
[January 15, 2026] 

 

About IFAGE International Organization 

IFAGE International Organization envisions a world where women, men, and children are equal 

and free from sexual and gender-based violence (SGBV). Our mission is to prevent all forms of 

gender-based violence in the sub Saharan Africa using principles of faith to educate, equip, and 

advocate for gender equity and justice in communities. Our core values are Integrity, Equality, 

Inclusivity, Teamwork, and Commitment. 

  

Job Summary 

The Communications and Public Relations (PR) Officer will be the lead storyteller for IFAGE 

International. This role involves developing and executing a comprehensive communications 

strategy to raise awareness about SGBV prevention, advocate for gender equity and justice, and 

enhance the organization’s visibility and reputation across Sub-Saharan Africa and globally. The 

Officer will produce compelling, rights-based, and sensitive content that amplifies the voices of 

communities and survivors, ensuring all external messaging aligns with IFAGE’s mission and 

ethical standards.  

 

Key Duties and Responsibilities 

1. Strategic Communications and Advocacy 

• Develop and implement an annual communications and PR strategy aligned with 

IFAGE’s mission and advocacy goals. 

• Lead the development of effective social media and mass media campaigns to challenge 

harmful social norms and promote gender equity using principles of faith. 

• Act as a primary point of contact for the media, cultivating relationships with journalists 

and media professionals to secure coverage of IFAGE’s work and advocacy messages. 

• Serve as an organizational spokesperson or prepare other staff members for media 

interviews, ensuring consistent and appropriate messaging.  

2. Content Creation and Management 
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• Write, edit, and distribute various types of content, including press releases, success 

stories, website content, newsletters, annual reports, speeches, and other materials that 

communicate the organization’s activities and impact. 

• Manage and update IFAGE’s website and all social media platforms (Facebook, Twitter, 

LinkedIn, etc.), ensuring content is engaging, current, and consistent with branding 

guidelines. 

• Develop high-quality Information, Education, and Communication (IEC) materials, 

infographics, and visuals in collaboration with program teams. 

• Ensure all communications content is culturally sensitive, inclusive, and adheres strictly 

to safeguarding and ethical guidelines, especially when handling sensitive SGBV-related 

stories, prioritizing confidentiality and the safety of participants.  

3. Public Relations and Events 

• Enhance IFAGE’s public image and brand awareness within the development and 

humanitarian sectors and among general public audiences. 

• Coordinate public relations activities and events, including workshops, campaigns, and 

donor visits, to promote IFAGE’s activities and visibility with partners. 

• Manage a database of media contacts and track media coverage and generate analytics to 

measure the effectiveness of communication efforts.  

4. Internal Communications and Capacity Building 

• Facilitate effective internal communication channels to ensure all staff are informed about 

organizational news, successes, and policies. 

• Provide training and guidance to program staff in the field on documenting success 

stories, taking appropriate photographs/videos, and gathering data for communications 

purposes in an ethical manner.  

• Coordinate and direct external communication consultants (e.g photographers, 

videographers, web developers, graphic designers) in building the organization’s brand 

identity and perception. 

Required Qualifications and Experience 

• Education: A Bachelor’s degree in Mass Communications, Journalism, Public Relations, 

Media Studies, or a related discipline is required. 

• Experience: A minimum of 5-8 years of proven experience in communications, media 

relations, or advocacy, preferably within an NGO, human rights, or international 

development setting. Experience in SGBV or gender equality programming is highly 

desirable. 

• Knowledge: Strong understanding of gender issues, SGBV dynamics, and the ability to 

integrate a gender perspective into communications and advocacy. 

• Skills: Excellent written and verbal communication skills in English are essential. 

Knowledge of other regional languages (e.g., Swahili, French, etc.) is a strong advantage. 

Proficient in using online design tools (Canva, Adobe Creative Suite), social media 

management platforms, and content management systems required. Proven experience 
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with professional photography, conversant with the use of DSLR cameras and video and 

editing software (e.g. Photoshop, Lightroom, Premiere Pro). 

• Values: A proven dedication to IFAGE’s core values of integrity, equality, inclusivity, 

teamwork, and commitment, with a high degree of empathy and ethical judgment. 

• Travel: Willingness and ability to travel to field locations within Sub-Saharan Africa as 

required to gather stories and support events.  


